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Approved _____   Approved W./ Changes _____ Not Approved ____ 2nd Mtg with Prof. Required _____
Team Members:  ________________________________________________________________________
_______________________________________________________________________________________Approved W./ Changes: __________________________________________________________________
_______________________________________________________________________________________Professor Signature: _____________________________________________Date:___________________
Business Sector /Wholesale Market: (Ex: Men’s, Missy, Plus, Petite, Juniors, Young Men’s, Girls 4-6x, Boy’s 4-7)

Men’s_______________________________________________________________________________________

Product Category: (Ex: Woven Shirts, Denim Bottoms, Swimwear, Maternity, Outerwear, etc.)


Outerwear


Retail Channel: Refer to Sales Forecast by Channel: Boutiques, Specialty Stores, Dept. Stores (Low, Moderate or Better) or E-Commerce. Choose ONE CHANNEL only.


.






Specialty Store  

Target Customer: Briefly list some demo, geo & psychographics. Your professor will determine if the market segment is large enough to sustain your business over time.)






The demographics are ages of 21-38. It is an American brand but has a large international client base, like a lot of Koreans wear it. Men who have street style and work in fashion, film, or music wear it. Think hip-hop artist and fashion stylist. It is a men’s brand but stylish women who work in the same industries wear it too. People who make 6 figures a year can easily afford it and people who make 5 figures a year save up to buy a piece. The lifestyle the target customer lives is living in NYC and loves what they do for work and loves hanging out with friends. They shop around SOHO on the weekends and like to travel a lot. They stay up to date on all of the latest art shows, concerts, designers, etc. They live life to create things. 

POP (Point of Parity): What aspects are essential to compete in this wholesale market, i.e. price? fit? 




Opportunity/Void: What niche /void in the market will you fill?  Your professor will determine if you’ll be able to find enough secondary research to PROVE it. 










I am filling the void of brands not being eco-conscious. Most of the clothing will be completely made of recycled material.

POD (Point of Difference): How can your line be unique &/or compete with established brands?


My brand has lines that are made of 100% recycled materials. I feel the world is becoming more aware and a lot of people are wanting to lead more towards companies that are eco-friendly and sustainable and want to help make a difference. 
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